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Web page links are the primary means by which users navigate Web sites. If users do not notice, or do
not think, that links are clickable, they may not use the links.

Underlining Pros

Simply put, there’s no guessing when links are presented consistently. Links are easy to find because
users understand that underlined text means that it’s a link. The underlining draws their attention. When
you remove the burdens for users, you prevent delays and speed access to desired content.

Underlining for emphasis should be avoided, as well as the use of non-traditional colors for links. For
example, your users will wonder:

» Is the text clickable?
» Oris it just being emphasized?

Underlining Cons
If you choose to not underline links, keep in mind that you want to avoid misleading cues. The signal to

select a link should be unambiguous; it should also be used consistently throughout you site.

Besides visual clutter, there are times when underlined links may not be appropriate, such as in left
navigation and in tabbed navigation. In a long list, especially bulleted ones, the overwhelming amount of
text and underlining hampers readability. The visual clutter may be especially rampant on home pages
that are link and text heavy, as well as on index pages and launch pages.

In Practice

In the example below, the larger header text, "Templates & Examples," is in blue text and is preceded by
a larger bullet graphic. In our usability testing, we found that people clicked on the "Templates &
Examples" text without hesitation.

® Templates & Examples
Llsability Test Reports
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This approach was put into practice on the Usability.gov home page because it’s text-rich; in addition,
having all links underlined would detract from the readability of the site. When we tested the site with
users, we found that the header text with the oversized bullet and with the blue text denoted clickability.

Conclusion



Links should be organized and presented in such a way that users should be able to intuit “clickability."
The specific solution, underlined or not, is less important than consistently using one or the other. For
example, if no underlining is preferred, this can be accomplished with (unlinked) bulleted text below a
title with blue text.
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